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[Answer all the following questions. Each question carries equal marks—

5%8=4(0) marks]
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e) An established smartphone brand repositions itself with aggressive pricing and bundles free
earbuds, extended warranties, and data packs that major new brands struggle to match

p) A pharmaceutical company raises the price of a critical cold-season medicine during a
severe flu outbreak when supply is limited and demand is at its peak.

g An online magazine offers digital subscriptions at BDT 99 for the first 3 months. Once
subscribers are hooked, the price jumps to BDT 399/month for premium archived content
and exclusive interviews.

h)  An event organizer prices seminar tickets just high enough to cover the venue, refreshments,

| and speaker fees, aiming to break even while promoting future events.

[CLO 3, Level 3]
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